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Welcome to the new interview of "Digital Coffee Break in Arbitration" by Svenja Wachtel.
I am an attorney and arbitrator in the field of international arbitration and the founder of

Digital Coffee Break in Arbitration, an initiative creating a debate around digital
transformation in international arbitration. In this series, I discuss the latest trends in the field,
covering topics such as the use of technology, digital transformation, and digitalization.
Digital Coffee Break in Arbitration invites you to grab a drink, sit back and enjoy first-hand
insights from General Counsel, arbitrators, legal scholars and other practitioners from all

* Totally understandable. Even as a practitioner it is ; - e
- Instagram allowed us to be in touch with the followers £
not possible to attend all of the events for numerous §& . i B
.. /W in real time and find out what they wanted to see more
reasons. Can you tell us more what myArbitration § o }
i R of. This is sure to continue for the future events as &8
wants to achiever #
well. -

Today, I am talking to Victoria Pernt. Victoria specializes in international
arbitration and is a member of the dispute resolution practice of Schoenherr. She
acts as counsel and arbitrator in commercial and investment disputes. She holds
several positions such as Head of Europe for Arbitration Channel or Head of
Europe Representatives at Young ICCA. She is also an ArbitralWomen member
and member of the Equal Representation in Arbitration Pledge (ERA & Young
ERA). Victoria regularly speaks and publishes about initiatives, trends, and

developments in arbitration.

Victoria not only supports various arbitration initiatives, but she also launched her
own: myArbitration. MyArbitration is an iconic video series about international
arbitration that promotes diversity and accessibility in the profession.

over the world of international arbitration.

She is already working on another project and this one focuses on Instagram.

S o, Victoria, you are rolling out a new
campaign  addressing  today's  topic:
Instagram. What triggered you to actively use
Instagram as a tool in international arbitration
and especially for myArbitration?

As you know, one of the biggest aims of myA rbitration
is the promotion of inclusivity in the community. And

simply put, flying out to six conferences a year is not |
. a reality for most people, especially students who are
eager to know more about arbitration. This is where |

the doors usually close until you get to see a page-

long description of what you missed on LinkedIn a |
. day later. However, Instagram is a quick and nifty way

to connect that doesn't require anything but a phone,
some time, and a bit of good will.

What myArbitration seeks to achieve on Instagram
is first of all, bring those interested in the world of

| international arbitration high-quality versatile content,

point them to the already existing and up and coming

| initiatives, as well as connect them among themselves

B

svenja@digital-arbitratign.com

and foster
networking,

an alternative platform for virtual

How can I imagine this connection?
There are multiple aspects to it.

The myArbitration crew will be flying out to

conferences and bringing you the scoop. Our cameras |-

will cover everything - from interviews with panelists,
and highlights of the academic activities all the way
to social events. Everything we see, our followers will
get to see as well. We've recently embarked on not one

| but two events the coverage of which has been well &5

documented on Instagram with great success — ICCA {8

Congress in Edinburgh and Istanbul Arbitration Week.

Everyone who missed either of these events should

| definitely look into it! The interactive nature of |

Another aspect to it is providing a space, not only for
virtual networking, but also highlighting the fresh and
new content scattered around different sources, as well
as other initiatives in the community worth checking

" out.
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https://www.linkedin.com/company/digital-coffee-break-in-arbitration/
https://www.linkedin.com/in/svenjawachtel/
https://www.linkedin.com/in/victoria-pernt-06079a59/
https://www.schoenherr.eu/
https://www.linkedin.com/company/myarbitration-pernt/
https://www.instagram.com/myarbitration/
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If T understand you correctly, the general idea is
that myArbitration covers the conferences and the
followers can participate virtually and engage with the
myArbitration team via social media?

Only in part. There is much

transition them into the community, and allow them
easy access to genuine advice and inspiration right
from the source.

Would you agree that LinkedIn — generally speaking —
focuses more on the substance

more coming up. From updates
and calls for contributions for
future myArbitration projects
to different collaborations,
advice, inspiration and so on.
As the myArbitration universe
expands, there is always room
to expand the Instagram
coverage as well.

Of course, that does not mean
that the regular myArbitration

"INSTAGRAM IS A
QUICK AND NIFTY WAY
TO CONNECT
THAT DOESN'T REQUIRE
ANYTHING BUT A PHONE,
SOME TIME, AND A BIT OF
GOOD WILL"

whereas Instagram especially
addresses the social part and
the networking aspect?

In my view, given its versatility
and the various types of
content it can house and get
across, it can go far beyond
networking. Even when it
is not the most convenient
format for substance, there
is no reason not to use it to

content is going anywhere.

For those of the readers who do not have Instagram or
who have not yet followed your professional Instagram
account, what content can they expect to see there?

The account has always been and will certainly continue
to be a tapestry. Threaded through are initiative
updates, behind the scenes content from the newest
myArbitration episodes, episode highlights, scoops &
recaps from different conferences and events, along
with calls for action and contributions for further
projects — such as the documentary currently in
production. Last, but certainly not least, the account
often features other noteworthy initiatives, friends and
colleagues.

. What is it that distinguishes Instagram from LinkedIn |
| when covering arbitration events?

In contrast to the common misconception, Instagram '
does not only allow for the transmission of pretty

pictures — it encourages immediacy. Lives, stories,
notes, polls, question stickers and so much more are
all features that let you get the message across RIGHT
NOW.

post or plan a trip to a conference you may not be able

known or unknown) — you can address those who are
interested in what you have to say directly and without
much pomp!

This is especially true for the youngest among us for

| whom Instagram is a natural habitat. It's a great way to

svenja@digital-arbitratign.com

steer those following into the
direction of said substance. Think of it as a virtual
megaphone, or one of those street spinner signs.

Social media and arbitration have recently been
recurring topics. I have asked on LinkedIn using a
very open question "Instagram and arbitration: Does it
work?". Only 29% answered with "yes", 43% said "no"
and 29% "Don’t see how". Having this percentage in
mind, what is your take on it? I assume you agree with

the first 29%?

I believe it does work. It works for fitness gurus,
politicians, artists... It connects you to those who want
to hear from you, seek out your content and want to
engage with it. If you look at it as such, why would it
not work for the international arbitration community?

That is a very valid question indeed. But I wonder how
to implement Instagram in our daily life of arbitration.

| Looking at you personally, for example: Do you already
. use Instagram for arbitration content? What kind of
| content do you publish on Instagram or would expect
| to see there?

" Me — personally — T have an Instagram account |
You don't need to curate and polish a perfect LinkedIn ¥ for friends and colleagues (after a decade in this
§  community these overlap quite a bit) that I accepted on
| to fit into your schedule, or even afford in order to M

network or engage with your professional contacts (yet §

that account. I do not post anything about my counsel
or arbitrator work on that account.

But our professional lives — mine at least — go beyond
the content of my mandates. It is education, training,
experiences, teambuilding, friendships, inspiration,
self-growth, adventures, challenges, conferences,
initiatives, trends.

www.digital-arbitration.com
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The list brings me to address moot court competition,
because basically everything you just mentioned is
somehow connected to it. Many moot court teams use
Instagram to present their team, share memes about
the competition, give insights into their year. In your
opinion: does this add value to the competition or is
it simply an additional possibility to add another layer
of fun?

Both, for sure.

I'd say that the star value of team Instagram accounts
became especially glaring

content they put out or simply enjoy. If you're not
much of a poster, you can still engage in what others
post, you can participate in discussions on a number
of topics and network with people from every nook
and cranny of the globe. Not to mention that it is
fairly straightforward and user-friendly. In short, when
it comes to the use of Instagram by the arbitration
community, the sky is the limit.

What is your expectation / what are your hopes for
this initiative?

Much like with myArbitration

during the pandemic. They
provided a very viable
alternative  for in-person
networking, Teams got to
know one another through
them, got to communicate,

"THE INTERACTIVE
NATURE OF INSTAGRAM
ALLOWED US TO BE
IN TOUCH WITH THE
FOLLOWERS IN REAL TIME"

initially, my hope for the
Instagram campaign is to
get people to connect and
experience the oftentimes
constrictive corporate
culture in a whole new light
— with less formality, rigidity,
self-congratulations and

as well as support one
another and share their
achievements. Instagram

allowed them to still be able
to enjoy the community camaraderie without actually
getting to see each other or compete face to face.

But also, getting to post niche memes that a very select
group understands and engages with is an amazing
bonus. It is not superficial either — it adds to the sense
of a shared experience.

Do you see a certain type of people using Instagram
rather than others? For example, is Instagram more for

the younger generation rather than the average well- =

|| settled arbitrator?

| Of course. The age difference is quite an obvious one. |
Especially in our community. However, even though &

the younger generation has either grown up with

Instagram or adopted it as a staple sometime in their |

teenage years, the older one is very receptive to it as
well. I see more and more of our colleagues join every
day.

How can students/practitioners use Instagram in the |

§ context of arbitration?

| The best thing about Instagram is its versatility. It &
offers a platform that everyone can easily tailor to their

preference, style of networking, as well as the overall

T Wik

most importantly, without
geographical or other limitations.

Although we're still in the eatly days of the campaign,
this is already proving true. People were craving
authenticity and a bit more of a personal touch in their
networking pursuits and content consumption and
that is exactly what Instagram allows for.

Why did you go for Instagram instead of TikTok
for example? Any plans to broaden the social media
presence there too?

You never know. If the arbitration community shows
an affinity for it, why not. A move to TikTok would
require some serious dance moves though.

Trustme: I will be the first one to follow your arbitration

- dance-moves. As we come to the end of our interview: |8
| Do you think that we have convinced a few of the 29% [
undecided and 43% disagreeing people that Instagram B

could and should be used in arbitration?
I sure hope sol To anyone with a shred of doubt: >
"don’t knock it 'til you've tried it" — give it a go and }I
you'll become just as much of a fierce Instagram-in-
arbitration proponent as we are.

Thanks for joining me Victoria!
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